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1 | 10 REEH S (FERAR 3 5ER) 100 Most
2 | 10 REEHEE  HEA ki) Apple Daily
3 10 REEH AL HEATER) Commercial Radio
4 |10 REEHEE @A 05kR) Milk
5 | 10 REDEE  HEA ki) Ming Pao
6 | 10 REEDEE HEA ki) New Monday
7 | 10 REEHEE  HEAkR) Now TV
8 | 10 REEHEME (FEA75%ER) RTHK
9 10 REERES  (FERA 3 %ER) South China Morning Post
10 | 10 REEHESE  (FERA 3 5ER) TVB
11 | EHRER (REnfE=) e8% Now TV
12 | EFER CREmE=) $RE% TVB
13 | EHER (CREnfE=) s Cable TV
14 | B (HACHHES) 0% TVB
15 | AR (FAciRs) SRS Now TV
16 | BRI (FEACHERS) s Cable TV
17 | R (AEnh) 5% TVB
18 | EBHUERI (4L SRA% Now TV
19 | BB (4Enh) $E5% Cable TV
20 | EAED (FEEG) i TVB
21 | B (BERS) $REE Now TV
22 | EEUE (FERS) $HdE Cable TV
23 | EEMH (REE) w0 RTHK
24 | EEHR] CnEhEt) $RE% Commercial Radio
25 | EEHH (nEhiE) it DBC Radio
26 | EEMH] (FEACHEE) RTHK
27 | BEFH ((HACHHES) SR Commercial Radio
28 | EEMH] (FHACHEG) Hidd DBC Radio
29 | EEHH (HEnh) 5% RTHK
30 | EEHR (L) R4S Commercial Radio
31 | B (4Enh) sEiE DBC Radio
32 | BEEHH () &5 RTHK
33 | EEHN (BEE) Ri% Commercial Radio
34 | OB (FEEG) #IdE DBC Radio
35 | A COnEhiEzl) 8% South China Morning Post
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36 | HACH OREhiE=) SR Apple Daily

37 | HACK OREhE=) s Ming Pao

38 | A ((HATHEES) B South China Morning Post
39 | AR (1hacHLEg) $RE Ming Pao

40 | HARIEA] (HACHES) HidE Apple Daily

41 | ERACETA] (HEnh) £i% South China Morning Post
42 | SRARE (4gnh) SREE Apple Daily

43 | ERACKHTA] (HE15) #EdE Ming Pao

44 | RAKTA] (BE8) £0% South China Morning Post
45 | HARK (RERS) RAE Apple Daily

46 | HAK (FEES) fHdE Ming Pao

47 | AR OREnEs) w0 Milk

48 | FEFHER] OREME) S5 100 Most

49 | FEFHER] OREME=) $REE New Monday

50 | R (FEAQHAG) i 100 Most

51 | EFPERT (13c#Es) $Ra Milk

52 | FEFPER (fHACHERS) Shds New Monday

53 | R (4Enh) 4% 100 Most

54 | A (4dnh) $REE Milk

55 | FEFPEA (4Enh) s U Magazine

56 | FEFE (480h) % New Monday

57 | EHE (BAe) e 100 Most

58 | I (FERS) $RE%E Milk

59 | AR (BEAS) New Monday

60 | AR (HEAcHERs) sRE% Elle

61 | A (fh3cH#Es) dads Marketing Magazine

62 | AR (48uh) $RE% Elle

63 | AR (48uh) HEdE Marketing Magazine

64 | CREnE) £4% South China Morning Post
65 | CmEhfe=l) #RI% Milk

66 | CriEniE=t) SRA% Apple Daily

67 | CrEniE=X) Hads 100 Most

68 | (fLAcHtAg) &% 100 Most

69 | (HACHifE) Rt Milk

70 | (Hhacfieg)  §Eds South China Morning Post
71 | (B s South China Morning Post
72 | (4Euh) gRAE 100 Most
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73 | (4Enh) GEAE Apple Daily

74 | BESRAE iR South China Morning Post

75 | BESREE  gRA% 100 Most

76 | EEEORAE  fadE Apple Daily

7 | TREESEHEAEL  HERA k) BABY-KINGDOM.COM i+

78 | TREEEHEAEL HEA k) DISCUSS.COM.HK &5l

79 | TREREEHERMELE (R o%kR) UWANTS.COM

80 | TRIEEHEMEL HEHARE) ETNET.COM.HK 4577

8l | TREEEHBEMEL N I%ER) HKGOLDEN.COM &5

82 | TREEEHEHEN N %R) NEXTMEDIA.COM T {gf

83 | T AREEEHBEHEN %) OPENRICE.COM &

84 | T REEEHBEHEL FHEHNIER) RTHK.HK Z A& G4k

85 | TREEEHEHEN %) TVMOST.COM.HK FEE&E

86 | TAREEEHEMEN HEHNI%R) YAHOO.COM.HK' FfE &

87 | TREEEHGEH A DLER) 100 F

88 | TREEEGHEH HHADLE) EELEM

89 | TREEEGHEH HHADLE) SR Flyagain.la

0 | FTREEEGHEH EHEHADRE) Flyday.hk {EpiCATR 15 4

91 | TREEEGHEH HHADRE) OpenRice

92 | TREEEGHEH HHADRE) U Magazine

93 | TREEEHHEH HEHADTR) Yahoo Hong Kong HEfz &

9% | TREEEHHEH HEHADRR) TR B AR

95 | TREEEHHEH HEHADRR) Hr B JetSo

% | TREEEHHEH HEHADRR) R H &

97 | 2015 BHEESSHEy SRR Mr. Wilson He, Product & Marketing Specialist,
Networld Technology Ltd.

08 | 2015 BLHE S §Y B2 A Mr. Johnny Wong, Chief Executive Oficer,
Hotmob Ltd.

09 | 2015 $LHES g A Ms. Carrie Law, Regional General Manager, iProperty
Group HK

100 | 2015 Sy g {E2 Ki Mr. Raymond Ho,
Corporate & Marketing Communications Director,
Hutchison Telecommunications (HK) Ltd.

101 | 2015 $hE e Sh (T K 0% Mr. Mark Chan, Group Managing Director,
CMRS Group




